
January/February East Coast Weddings... Whether it’s an 
intimate celebration on a private beach or a community-
wide shindig, we’ll provide some downhome ideas and 
inspiration for you, your kids or grandkids!
 
March/April Eastern Woods & Waters fans will be 
delighted by an ALL NEW Boating section directed at just 
under half a million new and experienced fresh and salt 
water boaters in Atlantic Canada.
 
May/June Devour our Outdoors at Home bonus section, 
featuring the latest trends in gardening, landscaping, 
pools, deck design, walls, pathways — everything related 
to extending your living space into the great outdoors. 

July/ August Family Time... at the cottage or campground, 
the lake or the beach. We’ll inform and inspire your quality 
of time spent during those precious summer vacation days.
 
September/October Time to cosy up to Home & Hearth 
— tips, trends, ideas and insights to inspire people how 
best to keep the home fires burning.
 
November/December Christmas at Home, with warm 
humour and fond nostalgia — stories, recipes and 
memories from a simpler time, when holidays were less 
about things and more about people.
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Location, destination, location. We’ve got natural wonders, postcard views, distinctive settings and special places—in spades. 
Jillian Witt and Fenwick McKelvey, now living in Montreal, picked Kingsbrae Gardens in St Andrews, NB, as the place to walk down the aisle—which in their case was a grassy knoll through an apple orchard. Fen is from Saint John, NB; Jill from Waterloo, Ont. “We’d regularly go to the Rossmount Inn, in St. Andrews,” says Jill. “We were there the Christmas before the wedding, and said, ‘Let’s come back to get mar-ried.’ We looked for a venue, came up with Kingsbrae and planned everything in secret—then told our families.” Julie and Josh Murray also got mar-ried in New Brunswick, because that’s where Josh is from. “We wanted to have the ceremony in the wilderness,” says Julie from West Kootenay, BC, where the couple lives. However, unforecast rain put a damper on the proceedings; instead of being in a cathedral of trees the vegetarians sang their vows indoors, at Adair’s Wilderness Lodge, Sussex, with a bearskin rug backdrop. “It was a little ironic,” Julie admits, chuckling.In Newfoundland, Melanie and Darryl Couch said their vows on a cliff in Logy Bay. The St. John’s, NL, couple love the outdoors, and had hiked along this stretch of the East Coast Trail for hours. “It’s memorable for us, and the cliffs and ocean views are amazing—just a magical place,” says Darryl. Magic aside, their 150 guests were able to park at Memorial University’s Department of Ocean Sciences nearby. While Darryl was wearing sneakers and Melanie cow-boy boots, the landscape was accessi-ble—“regardless of what type of shoes you were wearing,” Darryl notes.

Home,  
heart &  
family
13 reasons to tie the knot Atlantic Canada-style

1

by Heather White

Melanie and Darryl took the plunge overlooking a cliff in Logy Bay, NL, where they love to hike. 
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better option is to add compost, worm 

castings or other organic fertilizer to 

your potting mixture, and to fertilize 

weekly with a compost tea or liquid 

seaweed fertilizer such as SeaBoost. 

Plants
Selecting plants for your containers is 

the best part, of course! If you want 

flowering plants, choose something 

with a long period of bloom, unless 

you are going to have a multitude 

of planters and can vary up your 

choices. (See sidebar for some great 

suggestions.) Most of us use annuals 

in our windowboxes and other 

planters, but you can also add smaller 

perennials, especially foliage stars such 

as heucheras and hostas, or compact 

forms of ornamental grasses.

If you’re interested in growing a 

few vegetables, there are some that 

will do very well in containers, such 

as salad green mixes, radishes, beets, 

Swiss chard, compact types of peas, 

the so-called patio tomatoes, and many 

types of herbs. 

Continuing care

For flowering plants, fertilizing once a 

week is important to keep encouraging 

blooms, but it is also important to 

deadhead your plants, removing spent 

flowers, especially from annuals. 

Annuals are programmed to germinate, 

flower, set seed and die in one growing 

season, and if they start to produce 

seed, they may stop flowering.

It’s also a good idea to pinch or 

shear back annual plants to encourage 

bushiness and more flowering stems. 

You do this by cutting one third of the 

plant back by one third of its height 

every week, over a three-week cycle. 

Water, of course, is vital to plant 

survival, and if you’re away during 

the week and only see your containers 

on weekends, they might dry out. 

This is where having large planters is 

particularly helpful, because they hold 

more soil and thus more moisture. You 

can make a simple gravity fed watering 

device by cutting the bottom out of a 

2-litre plastic pop bottle, filling it with 

water and inverting it into the soil of 

your container. The water will disperse 

gradually as needed, and bottles can be 

refilled by hose or rainfall. Grouping 

containers together can help to reduce 

evaporation, too. 

Another option for gardeners who 

want container gardens at the cottage 

is to plant fleshy leaf succulents such 

as hens and chicks, ice plants and 

sedums—because they naturally retain 

water they require less watering than 

many plants. They may have colourful 

foliage as well as unusual flowers, and 

can be planted out in small, shallow 

containers. 

Want More Space, 

Light and Comfort?

Sunrooms, Patio rooms, 

Screen Rooms, Conservatories

Creative
Ca.FourSeasonsSunrooms.com

Creative Sunrooms 

of Nova Scotia Ltd.

311 Rocky Lake Dr., Unit 4, Bedford, B4A 2T3

(902) 455-7866

Book NOW & enjoy:

• “Free Conservaglass”

• Plus $1500 off your sunroom package
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AT MY NEW address, my gardens 

are a work in progress. For immediate 

gratification, I also create container 

gardens. 

Windowboxes, hanging baskets and 

other planters are wonderful if you 

have limited space, not a lot of time 

to work in a garden, or health and 

mobility issues—they can be worked on 

at a comfortable level without having 

to bend down a great deal. There is 

your wildlife is brazen enough to come 

up on your deck. 

Here are guidelines to keep container 

plants happy.

Containers

You can use pretty much anything 

for a container providing it has holes 

drilled in it for drainage. The larger the 

container, the more room there is for 

roots to develop, and the soil won’t dry 

out as quickly as with small baskets or 

boxes—but large containers are heavy 

and require much more soil.

If you want to use a container that 

doesn’t have drainage, create your 

design in a slightly smaller pot with 

drainage holes, and set that in the 

bigger pot. Bear in mind that after a 

heavy rainfall you may need to tip the 

smaller pot to drain it of water, lest 

roots rot in too-soggy soil. 

Potting medium

Use one of the good soilless mixes 

available at nurseries (ask for 

professional grade for best results), 

rather than garden soil, which is heavy, 

possibly full of weed seeds and plant 

pathogens, and has questionable 

nutrient levels. 

Fertilizer

Don’t bother purchasing potting mix 

that include chemical fertilizer and 

“water retaining” compounds. A 

(usually) little or no weeding; and you 

can grow a huge variety of plants, 

from herbs and some vegetables, to 

flowering shrubs, perennials, annuals, 

tropicals—the combinations are endless. 

They are especially ideal for planting 

at a cottage where you might only visit 

on weekends, provided you follow a 

few tips for care; and a great solution 

if you have wildlife visitors in your 

ground-level gardens; unless, of course 

Story and photography by Jodi DeLong

Gardens to go 

for home and 

cottage

How to keep container plants happy

home & cottage: Container gardening

Making a bold statement with a trailing begonia and Wasabi coleus. Planting densely means soil is 

shaded, cutting down on water evaporation. Opposite: a stone dish garden with succulents.

Why not invite Johnny Jump Up for tea? One of the best things about container gardening is that 

you don’t need a garden. Plus: you can be creative both about containers and their placement.

Since 2000, we have delivered Atlantic Canada like no other!

media & promotional planner
2015

(Please note: all special-interest publications are available in their entirety online and in print, providing an additional bonus to our valued clients. 
Your account representative will be pleased to provide specific publication details.)

Tapping into 
the vine:

Growing 
New Brunswick’s 

wine industry 

A taste of history
The 1864 Charlottetown 
Conference

Final farewell
A tribute to 

Marie Nightingale

Simply rustic
Eastern European inspiration—
fresh, local ingredients

Taste
Summer 2014

G R A C I O U S  L I V I N G  O N  T H E  E A S T  C O A S T

Delicious recipes for easy entertaining

Taste
G R A C I O U S  L I V I N G  O N  T H E  E A S T  C O A S T

G� d
SAFE SKIER

How a helmet 
may have saved 

Olivia’s life

Dental aid
Fixing teeth in Honduras

Building strong 
families
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Living Healthy in Atlantic Canada  
twice annually: March and September –

This is an online and print magazine with a focus on disease prevention and 
sound health promotion, (now including oral health). This highly credible 
publication of record is vetted by health care professionals and offers exclusive 
direct distribution to Saltscapes subscribers and pharmacy retail, dental 
waiting rooms and health care partners throughout Atlantic Canada.

Saltscapes Food and Travel guide – 
This is the ONLY TRULY REGIONAL travel guide on Atlantic Canada 

in existence. The 2015 combined online and print publication (more than one 
million readers) will maximize your opportunity with both regional and visiting 
vacationers looking for distinctive culinary delights, exciting adventures, 
romance, rejuvenation and tons of family fun – all presented in the authentic 
context of the people and unique culture of Atlantic Canada.

Good Taste (in partnership with Sobeys)  
twice annually: May and November – 

Research verifies that more than 82% of Saltscapes’ readership consists of 
dual-income professional households, requiring quick and delicious menu 
solutions with readily available ingredients. Good Taste is included in two 
issues of Saltscapes magazine, in addition to exclusive stand-alone FREE 
distribution at Sobeys stores across Atlantic Canada.

The integrated Saltscapes  brand offers advertisers performance driven media solutions in print, digital and  
through consumer shows... saltscapes.com · 1-877-311-5877

The integrated Saltscapes  brand offers advertisers performance driven media solutions in print, digital and  
through consumer shows... saltscapes.com · 1-877-311-5877

The integrated Saltscapes  brand offers advertisers performance driven media solutions in print, digital and  
through consumer shows... saltscapes.com · 1-877-311-5877

Saltscapes’ 2015 special-interest opportunities

Relax…We’re Atlantic Canadian
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While technological advances have changed the  way we stay in touch with family, the season’s true  blessings remain intact

by Gail MacMillan
illustrations: Derek Sarty

Almost 7:30, my grandfather said. He pulled his gold 
watch from his vest pocket and held it out as far as 
it would reach on its fob to squint at the time. “We 

should be getting ready to go over.”It was Christmas Eve, 1954. I’d had supper at my grandpar-
ents’ house to allow my parents time for last minute Yuletide 
preparations. By “over,” my grandfather had meant to my par-
ents’ house, across the backyard where we lived in Miramichi, 
NB. The family would congregate around the telephone there 
and wait for the much-anticipated Christmas call from my 
uncle in Smokey Lake, Alberta. In the 1950s long distance was expensive, to be used only in 
emergencies or on very special occasions such as this, the year-
ly call from Western Canada. Uncle Loris came home every sec-
ond July and wrote weekly, but the call coming on this night, of 
all nights, was something anticipated with excitement and joy. 

Glancing at my grandparents as they donned their coats, hats 
and boots, I recognized their expressions. I’d once glimpsed 
myself in the hall mirror late one Christmas Eve when Santa’s 
visit was imminent. I’d looked the same. “Put on your coat, Darlin’.” My grandfather’s words always 
echoed his Celtic roots when he was happy. “The yard is slippery. We don’t want to be late.”

“Looking up at the stars, diamonds in a sea of black velvet, I sucked in a breath of cold, clear air 
and spread my arms wide to swing around and around in an effort to view them all.” 

Reach our unduplicated readership in 2015… 
… with these exciting in-book  
    editorial features:

Saltscapes annual Halifax Expo 
(now in its 11 year!) embraces a standard that eclipses all other 

competitors in Atlantic Canada. We offer the best of Atlantic Canada, all in one 
place, for one spectacular weekend!

Independent Consumer Exit Surveys reveal the following:
• 98% of those surveyed rank Expo as “excellent” or “very good”
• More than 87.2% indicated they were planning an Atlantic Canada vacation
• 46.4% spent between 3 and 4 hours at the show: 53.6% remained 
 more than 5 hours
• 87.4% of visitors made at least one purchase at Expo
• 96.8% indicated they plan on attending the next year’s Expo

What to expect at Expo:
More than 450 exhibitors selling products in the following categories:
• Savour the Flavour (food and beverage)
• Home/Cottage/Garden
• Unique Retail
• Culture/Music/Travel
• Living Healthy 
• Saltscapes’ Pet Place

Daily demonstrations and presentations featuring:
• The Region’s BEST Chefs
• Home, Cottage and Garden Tips and Pet Trends
• Learn about Fine Travel Destinations
• Exciting Things to See and Do
• How to Live Healthy in Atlantic Canada

More than 35,000 engaged, focused consumers with a 
propensity to purchase products at the show.

Don’t miss it ....April 24-26, 2015

In 2015, the Saltscapes brand celebrates it’s 15th magazine and 10th Halifax Expo anniversaries. As 
homegrown, small business folks, we are proud that our large rural and urban audience of appreciative 
Atlantic Canadians has grown into the millions and continues to celebrate Canada’s east coast together!

We look forward to providing you and your team with even more performance driven opportunities in 
the coming year. Heartfelt thanks for taking a closer look!

Jim & Linda Gourlay
Founders, Saltscapes
gourlays@saltscapes.com

High yield dual income happy homeowners engaged with...
 • Seven integrated home delivered print and digital issues / year.
 • Great contests ...driving consumers to our website and yours.
 • The largest Halifax consumer show east of Montreal



Saltscapes is fun to read
Unique home, cottage and garden
• Renovations
• Décor
• Furniture
• Floors
• Patios/decks/BBQs
• Kitchens/basements/bedrooms/bathrooms
• Appliances/entertainment centres
• Gardening and landscaping
• And much more…

Region specific getaways
• Off the beaten path weekend and vacation opportunities
• Recreational travel options
• Cultural & community events
• Lesser-known sightseeing opportunities
• Driving/touring ideas
• And much more…

Outdoor lovers unite
• Boating/fishing
• Winter sports
• Hiking/camping/paddling
• Wildlife
• Beaches
• And much more…

East Coast kitchen parties
• Saltscapes treasured recipes
• Cooking ideas and trends
• Chef interviews
• Healthy eating for families
• Fresh food options – all local
• Wine, beer and spirits – all local
• And much more…

1. How many people are actually reading your magazine (and 
my ad)? How do you know? Are your numbers independently 
verified, and if so, by whom?

2. So, for every dollar I spend with you, how many potential 
customers am I reaching?

3. If you don’t have paid subscribers, and their names and 
addresses, how can you tell me who is reading your magazine 
and what they buy? What are the demographics of your 
readership? Just who exactly sees my ad?

4. How long have you been publishing in this market? Are 
people familiar with and committed to your product? Is your 
editorial content trusted?

5. If your magazine has value because it has compelling 
content people want to read (including my ad), why do you 
have to give it away for free?

6. If your editorial product was compelling to readers 
wouldn’t there be letters to the editor? Do you publish any?

7. If your editorial content is high quality and likely to engage 
readers, what editorial awards have you won?

8. Do you have a significant online presence?

Source: Saltscapes Independent Readers Survey 2010/Circulation audit 2012

497,317 adult readers
 per issue

44%  
Male

56%  
Female

Education/Occupation
Attended University+ 82%
Graduated College+ 58% 
Post-Grad Study 23% 
Professional/Managerial 32% 

Household Income
Median range:  

$78,000
16% $50,000+$
64% $75,000+$$
20% $100,000+$$$

Home Value
Median: $203,902 
Cottage ownership: 61%
Home ownership 97% with 72% 
planning renovations within 2 years

Age

40% 21-45 years

60% 46-65 years

52%  
with school-aged children 
in the household

Median: 44 years

Nova Scotia:  
218,009
New Brunswick:  
128,876
Newfoundland & Labrador: 44,307
Prince Edward Island: 33,111

Distribution  
by Region

NB

NS

PEI

NFLD

LABRADOR

At Saltscapes we’re more than happy to answer these  
questions for you, any time!

More than a magazine…2015 Saltcapes Readership (online and print)
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through consumer shows... saltscapes.com · 1-877-311-5877
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Canada’s East Coast iconic lifestyle magazine, 
Saltscapes, along with its specialty publications, 
celebrates Atlantic Canada’s abundant attributes and 
enviable quality of life, much to the delight of online and 
print readers. With combined annual impressions of more 

than six million, we deliver Atlantic Canada like no other.

Saltscapes magazine produces 6 issues annually 
with the award-winning lifestyle content/issue breakdown, 
on average, as follows:

Travel, culture and music 20% 

Nature, the environment and green living 11%Region-specific home and cottage living 22%

Food, beverage and at-home entertaining 23% 

Interesting people, unique retail and family traditions 24% 

Readers pay for the privilege of reading Saltscapes...
Saltscapes exclusive digital advertising program, 
features a limited monthly inventory...

• saltscapes.com is the place where our magazine comes 
 to life digitally. Digital-only features, integrated social 
 media, exclusive digital content, thousands of recipes and 
 a library of award-winning articles keep loyal readers 
 coming back again and again.

• Saltscapes Viewsletter—our digital newsletter that
 delivers need-to-read content right into subscribers’ 
 inboxes biweekly—give advertisers unduplicated market
 penetration and access to the most educated, affluent 
 and loyal readers in Atlantic Canada.

8 questions you should ask every sales rep

Saltscapes digital

March/April 2014  Vol. 15  No. 2  $5.95

Plant resplendent rhodos · Off the electrical grid · Convert recipes for a slow cooker

Fishing as a

rite of spring
And why we love it!

Go with the fl ow
Visit a sugar bush; make 

maple mocha pudding

Our annual 
photo contest 

winners–exposed!

September/October 2014  Vol. 15  No. 5  $5.95

Relevance of realism · Going conkers in Annapolis Royal · So long, PEI summer

The fi re 
inside 
Our fall guide to 
home and hearth

New Brunswick’s gold-medal gin

Harvesting 
haskaps

PLUS: Lobster fi shers unite

July/August 2014  Vol. 15  No. 4  $5.95

Food truckin’ in Yarmouth · Scream for ice cream · Best cottage fl ooring

Local 
colour 
The brightest 

buoys in PEI

Down on the 

fi sh farm
How onshore aquaculture 

is changing the industry

Surf’s up on 

the Petitcodiac

Moncton, 

June 4, 2014
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The integrated Saltscapes  brand offers advertisers performance driven media solutions in print, digital and  
through consumer shows... saltscapes.com · 1-877-311-5877

Canada’s East Coast iconic lifestyle magazine, 
Saltscapes, along with its specialty publications, 
celebrates Atlantic Canada’s abundant attributes and 
enviable quality of life, much to the delight of online and 
print readers. With combined annual impressions of more 

than six million, we deliver Atlantic Canada like no other.

Saltscapes magazine produces 6 issues annually 
with the award-winning lifestyle content/issue breakdown, 
on average, as follows:

Travel, culture and music 20% 

Nature, the environment and green living 11%Region-specific home and cottage living 22%

Food, beverage and at-home entertaining 23% 

Interesting people, unique retail and family traditions 24% 

Readers pay for the privilege of reading Saltscapes...
Saltscapes exclusive digital advertising program, 
features a limited monthly inventory...

• saltscapes.com is the place where our magazine comes 
 to life digitally. Digital-only features, integrated social 
 media, exclusive digital content, thousands of recipes and 
 a library of award-winning articles keep loyal readers 
 coming back again and again.

• Saltscapes Viewsletter—our digital newsletter that
 delivers need-to-read content right into subscribers’ 
 inboxes biweekly—give advertisers unduplicated market
 penetration and access to the most educated, affluent 
 and loyal readers in Atlantic Canada.

8 questions you should ask every sales rep

Saltscapes digital

March/April 2014  Vol. 15  No. 2  $5.95

Plant resplendent rhodos · Off the electrical grid · Convert recipes for a slow cooker

Fishing as a

rite of spring
And why we love it!

Go with the fl ow
Visit a sugar bush; make 

maple mocha pudding

Our annual 
photo contest 

winners–exposed!

September/October 2014  Vol. 15  No. 5  $5.95

Relevance of realism · Going conkers in Annapolis Royal · So long, PEI summer

The fi re 
inside 
Our fall guide to 
home and hearth

New Brunswick’s gold-medal gin

Harvesting 
haskaps

PLUS: Lobster fi shers unite

July/August 2014  Vol. 15  No. 4  $5.95

Food truckin’ in Yarmouth · Scream for ice cream · Best cottage fl ooring

Local 
colour 
The brightest 

buoys in PEI

Down on the 

fi sh farm
How onshore aquaculture 

is changing the industry

Surf’s up on 

the Petitcodiac

Moncton, 

June 4, 2014



January/February East Coast Weddings... Whether it’s an 
intimate celebration on a private beach or a community-
wide shindig, we’ll provide some downhome ideas and 
inspiration for you, your kids or grandkids!
 
March/April Eastern Woods & Waters fans will be 
delighted by an ALL NEW Boating section directed at just 
under half a million new and experienced fresh and salt 
water boaters in Atlantic Canada.
 
May/June Devour our Outdoors at Home bonus section, 
featuring the latest trends in gardening, landscaping, 
pools, deck design, walls, pathways — everything related 
to extending your living space into the great outdoors. 

July/ August Family Time... at the cottage or campground, 
the lake or the beach. We’ll inform and inspire your quality 
of time spent during those precious summer vacation days.
 
September/October Time to cosy up to Home & Hearth 
— tips, trends, ideas and insights to inspire people how 
best to keep the home fires burning.
 
November/December Christmas at Home, with warm 
humour and fond nostalgia — stories, recipes and 
memories from a simpler time, when holidays were less 
about things and more about people.
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Location, destination, location. We’ve got natural wonders, postcard views, distinctive settings and special places—in spades. 
Jillian Witt and Fenwick McKelvey, now living in Montreal, picked Kingsbrae Gardens in St Andrews, NB, as the place to walk down the aisle—which in their case was a grassy knoll through an apple orchard. Fen is from Saint John, NB; Jill from Waterloo, Ont. “We’d regularly go to the Rossmount Inn, in St. Andrews,” says Jill. “We were there the Christmas before the wedding, and said, ‘Let’s come back to get mar-ried.’ We looked for a venue, came up with Kingsbrae and planned everything in secret—then told our families.” Julie and Josh Murray also got mar-ried in New Brunswick, because that’s where Josh is from. “We wanted to have the ceremony in the wilderness,” says Julie from West Kootenay, BC, where the couple lives. However, unforecast rain put a damper on the proceedings; instead of being in a cathedral of trees the vegetarians sang their vows indoors, at Adair’s Wilderness Lodge, Sussex, with a bearskin rug backdrop. “It was a little ironic,” Julie admits, chuckling.In Newfoundland, Melanie and Darryl Couch said their vows on a cliff in Logy Bay. The St. John’s, NL, couple love the outdoors, and had hiked along this stretch of the East Coast Trail for hours. “It’s memorable for us, and the cliffs and ocean views are amazing—just a magical place,” says Darryl. Magic aside, their 150 guests were able to park at Memorial University’s Department of Ocean Sciences nearby. While Darryl was wearing sneakers and Melanie cow-boy boots, the landscape was accessi-ble—“regardless of what type of shoes you were wearing,” Darryl notes.

Home,  
heart &  
family
13 reasons to tie the knot Atlantic Canada-style

1

by Heather White

Melanie and Darryl took the plunge overlooking a cliff in Logy Bay, NL, where they love to hike. 
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better option is to add compost, worm 

castings or other organic fertilizer to 

your potting mixture, and to fertilize 

weekly with a compost tea or liquid 

seaweed fertilizer such as SeaBoost. 

Plants
Selecting plants for your containers is 

the best part, of course! If you want 

flowering plants, choose something 

with a long period of bloom, unless 

you are going to have a multitude 

of planters and can vary up your 

choices. (See sidebar for some great 

suggestions.) Most of us use annuals 

in our windowboxes and other 

planters, but you can also add smaller 

perennials, especially foliage stars such 

as heucheras and hostas, or compact 

forms of ornamental grasses.

If you’re interested in growing a 

few vegetables, there are some that 

will do very well in containers, such 

as salad green mixes, radishes, beets, 

Swiss chard, compact types of peas, 

the so-called patio tomatoes, and many 

types of herbs. 

Continuing care

For flowering plants, fertilizing once a 

week is important to keep encouraging 

blooms, but it is also important to 

deadhead your plants, removing spent 

flowers, especially from annuals. 

Annuals are programmed to germinate, 

flower, set seed and die in one growing 

season, and if they start to produce 

seed, they may stop flowering.

It’s also a good idea to pinch or 

shear back annual plants to encourage 

bushiness and more flowering stems. 

You do this by cutting one third of the 

plant back by one third of its height 

every week, over a three-week cycle. 

Water, of course, is vital to plant 

survival, and if you’re away during 

the week and only see your containers 

on weekends, they might dry out. 

This is where having large planters is 

particularly helpful, because they hold 

more soil and thus more moisture. You 

can make a simple gravity fed watering 

device by cutting the bottom out of a 

2-litre plastic pop bottle, filling it with 

water and inverting it into the soil of 

your container. The water will disperse 

gradually as needed, and bottles can be 

refilled by hose or rainfall. Grouping 

containers together can help to reduce 

evaporation, too. 

Another option for gardeners who 

want container gardens at the cottage 

is to plant fleshy leaf succulents such 

as hens and chicks, ice plants and 

sedums—because they naturally retain 

water they require less watering than 

many plants. They may have colourful 

foliage as well as unusual flowers, and 

can be planted out in small, shallow 

containers. 

Want More Space, 

Light and Comfort?

Sunrooms, Patio rooms, 

Screen Rooms, Conservatories

Creative
Ca.FourSeasonsSunrooms.com

Creative Sunrooms 

of Nova Scotia Ltd.

311 Rocky Lake Dr., Unit 4, Bedford, B4A 2T3

(902) 455-7866

Book NOW & enjoy:

• “Free Conservaglass”

• Plus $1500 off your sunroom package
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AT MY NEW address, my gardens 

are a work in progress. For immediate 

gratification, I also create container 

gardens. 

Windowboxes, hanging baskets and 

other planters are wonderful if you 

have limited space, not a lot of time 

to work in a garden, or health and 

mobility issues—they can be worked on 

at a comfortable level without having 

to bend down a great deal. There is 

your wildlife is brazen enough to come 

up on your deck. 

Here are guidelines to keep container 

plants happy.

Containers

You can use pretty much anything 

for a container providing it has holes 

drilled in it for drainage. The larger the 

container, the more room there is for 

roots to develop, and the soil won’t dry 

out as quickly as with small baskets or 

boxes—but large containers are heavy 

and require much more soil.

If you want to use a container that 

doesn’t have drainage, create your 

design in a slightly smaller pot with 

drainage holes, and set that in the 

bigger pot. Bear in mind that after a 

heavy rainfall you may need to tip the 

smaller pot to drain it of water, lest 

roots rot in too-soggy soil. 

Potting medium

Use one of the good soilless mixes 

available at nurseries (ask for 

professional grade for best results), 

rather than garden soil, which is heavy, 

possibly full of weed seeds and plant 

pathogens, and has questionable 

nutrient levels. 

Fertilizer

Don’t bother purchasing potting mix 

that include chemical fertilizer and 

“water retaining” compounds. A 

(usually) little or no weeding; and you 

can grow a huge variety of plants, 

from herbs and some vegetables, to 

flowering shrubs, perennials, annuals, 

tropicals—the combinations are endless. 

They are especially ideal for planting 

at a cottage where you might only visit 

on weekends, provided you follow a 

few tips for care; and a great solution 

if you have wildlife visitors in your 

ground-level gardens; unless, of course 

Story and photography by Jodi DeLong

Gardens to go 

for home and 

cottage

How to keep container plants happy

home & cottage: Container gardening

Making a bold statement with a trailing begonia and Wasabi coleus. Planting densely means soil is 

shaded, cutting down on water evaporation. Opposite: a stone dish garden with succulents.

Why not invite Johnny Jump Up for tea? One of the best things about container gardening is that 

you don’t need a garden. Plus: you can be creative both about containers and their placement.

Since 2000, we have delivered Atlantic Canada like no other!

media & promotional planner
2015

(Please note: all special-interest publications are available in their entirety online and in print, providing an additional bonus to our valued clients. 
Your account representative will be pleased to provide specific publication details.)
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Delicious recipes for easy entertaining
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Fall 2014 • Vol. 7 No. 2

Living Healthy in Atlantic Canada  
twice annually: March and September –

This is an online and print magazine with a focus on disease prevention and 
sound health promotion, (now including oral health). This highly credible 
publication of record is vetted by health care professionals and offers exclusive 
direct distribution to Saltscapes subscribers and pharmacy retail, dental 
waiting rooms and health care partners throughout Atlantic Canada.

Saltscapes Food and Travel guide – 
This is the ONLY TRULY REGIONAL travel guide on Atlantic Canada 

in existence. The 2015 combined online and print publication (more than one 
million readers) will maximize your opportunity with both regional and visiting 
vacationers looking for distinctive culinary delights, exciting adventures, 
romance, rejuvenation and tons of family fun – all presented in the authentic 
context of the people and unique culture of Atlantic Canada.

Good Taste (in partnership with Sobeys)  
twice annually: May and November – 

Research verifies that more than 82% of Saltscapes’ readership consists of 
dual-income professional households, requiring quick and delicious menu 
solutions with readily available ingredients. Good Taste is included in two 
issues of Saltscapes magazine, in addition to exclusive stand-alone FREE 
distribution at Sobeys stores across Atlantic Canada.

The integrated Saltscapes  brand offers advertisers performance driven media solutions in print, digital and  
through consumer shows... saltscapes.com · 1-877-311-5877
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Relax…We’re Atlantic Canadian
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While technological advances have changed the  way we stay in touch with family, the season’s true  blessings remain intact

by Gail MacMillan
illustrations: Derek Sarty

Almost 7:30, my grandfather said. He pulled his gold 
watch from his vest pocket and held it out as far as 
it would reach on its fob to squint at the time. “We 

should be getting ready to go over.”It was Christmas Eve, 1954. I’d had supper at my grandpar-
ents’ house to allow my parents time for last minute Yuletide 
preparations. By “over,” my grandfather had meant to my par-
ents’ house, across the backyard where we lived in Miramichi, 
NB. The family would congregate around the telephone there 
and wait for the much-anticipated Christmas call from my 
uncle in Smokey Lake, Alberta. In the 1950s long distance was expensive, to be used only in 
emergencies or on very special occasions such as this, the year-
ly call from Western Canada. Uncle Loris came home every sec-
ond July and wrote weekly, but the call coming on this night, of 
all nights, was something anticipated with excitement and joy. 

Glancing at my grandparents as they donned their coats, hats 
and boots, I recognized their expressions. I’d once glimpsed 
myself in the hall mirror late one Christmas Eve when Santa’s 
visit was imminent. I’d looked the same. “Put on your coat, Darlin’.” My grandfather’s words always 
echoed his Celtic roots when he was happy. “The yard is slippery. We don’t want to be late.”

“Looking up at the stars, diamonds in a sea of black velvet, I sucked in a breath of cold, clear air 
and spread my arms wide to swing around and around in an effort to view them all.” 

Reach our unduplicated readership in 2015… 
… with these exciting in-book  
    editorial features:

Saltscapes annual Halifax Expo 
(now in its 11 year!) embraces a standard that eclipses all other 

competitors in Atlantic Canada. We offer the best of Atlantic Canada, all in one 
place, for one spectacular weekend!

Independent Consumer Exit Surveys reveal the following:
• 98% of those surveyed rank Expo as “excellent” or “very good”
• More than 87.2% indicated they were planning an Atlantic Canada vacation
• 46.4% spent between 3 and 4 hours at the show: 53.6% remained 
 more than 5 hours
• 87.4% of visitors made at least one purchase at Expo
• 96.8% indicated they plan on attending the next year’s Expo

What to expect at Expo:
More than 450 exhibitors selling products in the following categories:
• Savour the Flavour (food and beverage)
• Home/Cottage/Garden
• Unique Retail
• Culture/Music/Travel
• Living Healthy 
• Saltscapes’ Pet Place

Daily demonstrations and presentations featuring:
• The Region’s BEST Chefs
• Home, Cottage and Garden Tips and Pet Trends
• Learn about Fine Travel Destinations
• Exciting Things to See and Do
• How to Live Healthy in Atlantic Canada

More than 35,000 engaged, focused consumers with a 
propensity to purchase products at the show.

Don’t miss it ....April 24-26, 2015

In 2015, the Saltscapes brand celebrates it’s 15th magazine and 10th Halifax Expo anniversaries. As 
homegrown, small business folks, we are proud that our large rural and urban audience of appreciative 
Atlantic Canadians has grown into the millions and continues to celebrate Canada’s east coast together!

We look forward to providing you and your team with even more performance driven opportunities in 
the coming year. Heartfelt thanks for taking a closer look!

Jim & Linda Gourlay
Founders, Saltscapes
gourlays@saltscapes.com

High yield dual income happy homeowners engaged with...
 • Seven integrated home delivered print and digital issues / year.
 • Great contests ...driving consumers to our website and yours.
 • The largest Halifax consumer show east of Montreal



January/February East Coast Weddings... Whether it’s an 
intimate celebration on a private beach or a community-
wide shindig, we’ll provide some downhome ideas and 
inspiration for you, your kids or grandkids!
 
March/April Eastern Woods & Waters fans will be 
delighted by an ALL NEW Boating section directed at just 
under half a million new and experienced fresh and salt 
water boaters in Atlantic Canada.
 
May/June Devour our Outdoors at Home bonus section, 
featuring the latest trends in gardening, landscaping, 
pools, deck design, walls, pathways — everything related 
to extending your living space into the great outdoors. 

July/ August Family Time... at the cottage or campground, 
the lake or the beach. We’ll inform and inspire your quality 
of time spent during those precious summer vacation days.
 
September/October Time to cosy up to Home & Hearth 
— tips, trends, ideas and insights to inspire people how 
best to keep the home fires burning.
 
November/December Christmas at Home, with warm 
humour and fond nostalgia — stories, recipes and 
memories from a simpler time, when holidays were less 
about things and more about people.

    J A N U A RY  |  F E B R U A RY  2 0 1 4    SA LT S C A P E S      59

58    SA LT S C A P E S     J A N U A RY  |  F E B R U A RY  2 0 1 4   

Location, destination, location. We’ve got natural wonders, postcard views, distinctive settings and special places—in spades. 
Jillian Witt and Fenwick McKelvey, now living in Montreal, picked Kingsbrae Gardens in St Andrews, NB, as the place to walk down the aisle—which in their case was a grassy knoll through an apple orchard. Fen is from Saint John, NB; Jill from Waterloo, Ont. “We’d regularly go to the Rossmount Inn, in St. Andrews,” says Jill. “We were there the Christmas before the wedding, and said, ‘Let’s come back to get mar-ried.’ We looked for a venue, came up with Kingsbrae and planned everything in secret—then told our families.” Julie and Josh Murray also got mar-ried in New Brunswick, because that’s where Josh is from. “We wanted to have the ceremony in the wilderness,” says Julie from West Kootenay, BC, where the couple lives. However, unforecast rain put a damper on the proceedings; instead of being in a cathedral of trees the vegetarians sang their vows indoors, at Adair’s Wilderness Lodge, Sussex, with a bearskin rug backdrop. “It was a little ironic,” Julie admits, chuckling.In Newfoundland, Melanie and Darryl Couch said their vows on a cliff in Logy Bay. The St. John’s, NL, couple love the outdoors, and had hiked along this stretch of the East Coast Trail for hours. “It’s memorable for us, and the cliffs and ocean views are amazing—just a magical place,” says Darryl. Magic aside, their 150 guests were able to park at Memorial University’s Department of Ocean Sciences nearby. While Darryl was wearing sneakers and Melanie cow-boy boots, the landscape was accessi-ble—“regardless of what type of shoes you were wearing,” Darryl notes.
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by Heather White

Melanie and Darryl took the plunge overlooking a cliff in Logy Bay, NL, where they love to hike. 
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better option is to add compost, worm 

castings or other organic fertilizer to 

your potting mixture, and to fertilize 

weekly with a compost tea or liquid 

seaweed fertilizer such as SeaBoost. 

Plants
Selecting plants for your containers is 

the best part, of course! If you want 

flowering plants, choose something 

with a long period of bloom, unless 

you are going to have a multitude 

of planters and can vary up your 

choices. (See sidebar for some great 

suggestions.) Most of us use annuals 

in our windowboxes and other 

planters, but you can also add smaller 

perennials, especially foliage stars such 

as heucheras and hostas, or compact 

forms of ornamental grasses.

If you’re interested in growing a 

few vegetables, there are some that 

will do very well in containers, such 

as salad green mixes, radishes, beets, 

Swiss chard, compact types of peas, 

the so-called patio tomatoes, and many 

types of herbs. 

Continuing care

For flowering plants, fertilizing once a 

week is important to keep encouraging 

blooms, but it is also important to 

deadhead your plants, removing spent 

flowers, especially from annuals. 

Annuals are programmed to germinate, 

flower, set seed and die in one growing 

season, and if they start to produce 

seed, they may stop flowering.

It’s also a good idea to pinch or 

shear back annual plants to encourage 

bushiness and more flowering stems. 

You do this by cutting one third of the 

plant back by one third of its height 

every week, over a three-week cycle. 

Water, of course, is vital to plant 

survival, and if you’re away during 

the week and only see your containers 

on weekends, they might dry out. 

This is where having large planters is 

particularly helpful, because they hold 

more soil and thus more moisture. You 

can make a simple gravity fed watering 

device by cutting the bottom out of a 

2-litre plastic pop bottle, filling it with 

water and inverting it into the soil of 

your container. The water will disperse 

gradually as needed, and bottles can be 

refilled by hose or rainfall. Grouping 

containers together can help to reduce 

evaporation, too. 

Another option for gardeners who 

want container gardens at the cottage 

is to plant fleshy leaf succulents such 

as hens and chicks, ice plants and 

sedums—because they naturally retain 

water they require less watering than 

many plants. They may have colourful 

foliage as well as unusual flowers, and 

can be planted out in small, shallow 

containers. 

Want More Space, 

Light and Comfort?

Sunrooms, Patio rooms, 

Screen Rooms, Conservatories

Creative
Ca.FourSeasonsSunrooms.com

Creative Sunrooms 

of Nova Scotia Ltd.

311 Rocky Lake Dr., Unit 4, Bedford, B4A 2T3

(902) 455-7866

Book NOW & enjoy:

• “Free Conservaglass”

• Plus $1500 off your sunroom package
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AT MY NEW address, my gardens 

are a work in progress. For immediate 

gratification, I also create container 

gardens. 

Windowboxes, hanging baskets and 

other planters are wonderful if you 

have limited space, not a lot of time 

to work in a garden, or health and 

mobility issues—they can be worked on 

at a comfortable level without having 

to bend down a great deal. There is 

your wildlife is brazen enough to come 

up on your deck. 

Here are guidelines to keep container 

plants happy.

Containers

You can use pretty much anything 

for a container providing it has holes 

drilled in it for drainage. The larger the 

container, the more room there is for 

roots to develop, and the soil won’t dry 

out as quickly as with small baskets or 

boxes—but large containers are heavy 

and require much more soil.

If you want to use a container that 

doesn’t have drainage, create your 

design in a slightly smaller pot with 

drainage holes, and set that in the 

bigger pot. Bear in mind that after a 

heavy rainfall you may need to tip the 

smaller pot to drain it of water, lest 

roots rot in too-soggy soil. 

Potting medium

Use one of the good soilless mixes 

available at nurseries (ask for 

professional grade for best results), 

rather than garden soil, which is heavy, 

possibly full of weed seeds and plant 

pathogens, and has questionable 

nutrient levels. 

Fertilizer

Don’t bother purchasing potting mix 

that include chemical fertilizer and 

“water retaining” compounds. A 

(usually) little or no weeding; and you 

can grow a huge variety of plants, 

from herbs and some vegetables, to 

flowering shrubs, perennials, annuals, 

tropicals—the combinations are endless. 

They are especially ideal for planting 

at a cottage where you might only visit 

on weekends, provided you follow a 

few tips for care; and a great solution 

if you have wildlife visitors in your 

ground-level gardens; unless, of course 

Story and photography by Jodi DeLong

Gardens to go 

for home and 

cottage

How to keep container plants happy

home & cottage: Container gardening

Making a bold statement with a trailing begonia and Wasabi coleus. Planting densely means soil is 

shaded, cutting down on water evaporation. Opposite: a stone dish garden with succulents.

Why not invite Johnny Jump Up for tea? One of the best things about container gardening is that 

you don’t need a garden. Plus: you can be creative both about containers and their placement.

Since 2000, we have delivered Atlantic Canada like no other!
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(Please note: all special-interest publications are available in their entirety online and in print, providing an additional bonus to our valued clients. 
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Living Healthy in Atlantic Canada  
twice annually: March and September –

This is an online and print magazine with a focus on disease prevention and 
sound health promotion, (now including oral health). This highly credible 
publication of record is vetted by health care professionals and offers exclusive 
direct distribution to Saltscapes subscribers and pharmacy retail, dental 
waiting rooms and health care partners throughout Atlantic Canada.

Saltscapes Food and Travel guide – 
This is the ONLY TRULY REGIONAL travel guide on Atlantic Canada 

in existence. The 2015 combined online and print publication (more than one 
million readers) will maximize your opportunity with both regional and visiting 
vacationers looking for distinctive culinary delights, exciting adventures, 
romance, rejuvenation and tons of family fun – all presented in the authentic 
context of the people and unique culture of Atlantic Canada.

Good Taste (in partnership with Sobeys)  
twice annually: May and November – 

Research verifies that more than 82% of Saltscapes’ readership consists of 
dual-income professional households, requiring quick and delicious menu 
solutions with readily available ingredients. Good Taste is included in two 
issues of Saltscapes magazine, in addition to exclusive stand-alone FREE 
distribution at Sobeys stores across Atlantic Canada.
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While technological advances have changed the  way we stay in touch with family, the season’s true  blessings remain intact

by Gail MacMillan
illustrations: Derek Sarty

Almost 7:30, my grandfather said. He pulled his gold 
watch from his vest pocket and held it out as far as 
it would reach on its fob to squint at the time. “We 

should be getting ready to go over.”It was Christmas Eve, 1954. I’d had supper at my grandpar-
ents’ house to allow my parents time for last minute Yuletide 
preparations. By “over,” my grandfather had meant to my par-
ents’ house, across the backyard where we lived in Miramichi, 
NB. The family would congregate around the telephone there 
and wait for the much-anticipated Christmas call from my 
uncle in Smokey Lake, Alberta. In the 1950s long distance was expensive, to be used only in 
emergencies or on very special occasions such as this, the year-
ly call from Western Canada. Uncle Loris came home every sec-
ond July and wrote weekly, but the call coming on this night, of 
all nights, was something anticipated with excitement and joy. 

Glancing at my grandparents as they donned their coats, hats 
and boots, I recognized their expressions. I’d once glimpsed 
myself in the hall mirror late one Christmas Eve when Santa’s 
visit was imminent. I’d looked the same. “Put on your coat, Darlin’.” My grandfather’s words always 
echoed his Celtic roots when he was happy. “The yard is slippery. We don’t want to be late.”

“Looking up at the stars, diamonds in a sea of black velvet, I sucked in a breath of cold, clear air 
and spread my arms wide to swing around and around in an effort to view them all.” 

Reach our unduplicated readership in 2015… 
… with these exciting in-book  
    editorial features:

Saltscapes annual Halifax Expo 
(now in its 11 year!) embraces a standard that eclipses all other 

competitors in Atlantic Canada. We offer the best of Atlantic Canada, all in one 
place, for one spectacular weekend!

Independent Consumer Exit Surveys reveal the following:
• 98% of those surveyed rank Expo as “excellent” or “very good”
• More than 87.2% indicated they were planning an Atlantic Canada vacation
• 46.4% spent between 3 and 4 hours at the show: 53.6% remained 
 more than 5 hours
• 87.4% of visitors made at least one purchase at Expo
• 96.8% indicated they plan on attending the next year’s Expo

What to expect at Expo:
More than 450 exhibitors selling products in the following categories:
• Savour the Flavour (food and beverage)
• Home/Cottage/Garden
• Unique Retail
• Culture/Music/Travel
• Living Healthy 
• Saltscapes’ Pet Place

Daily demonstrations and presentations featuring:
• The Region’s BEST Chefs
• Home, Cottage and Garden Tips and Pet Trends
• Learn about Fine Travel Destinations
• Exciting Things to See and Do
• How to Live Healthy in Atlantic Canada

More than 35,000 engaged, focused consumers with a 
propensity to purchase products at the show.

Don’t miss it ....April 24-26, 2015

In 2015, the Saltscapes brand celebrates it’s 15th magazine and 10th Halifax Expo anniversaries. As 
homegrown, small business folks, we are proud that our large rural and urban audience of appreciative 
Atlantic Canadians has grown into the millions and continues to celebrate Canada’s east coast together!

We look forward to providing you and your team with even more performance driven opportunities in 
the coming year. Heartfelt thanks for taking a closer look!

Jim & Linda Gourlay
Founders, Saltscapes
gourlays@saltscapes.com

High yield dual income happy homeowners engaged with...
 • Seven integrated home delivered print and digital issues / year.
 • Great contests ...driving consumers to our website and yours.
 • The largest Halifax consumer show east of Montreal




